MARKETING MANAGEMENT

COURSE NO. CP: 205 Max. Marks (Ext. Exam) : 80
Min. Pass Marks 132
OBJECTIVES:

The purpose of this course is to develop an understanding of the underlying concepts, strategies and
issues involved in the marketing of products and services.

COURSE CONTENTS:

Unit —I Nature and scope of marketing, Corporate orientations towards the marketplace. The
Marketing Environment and Environment Scanning;

Unit 11 Marketing information system and Marketing research, Understanding consumer and
Industrial markets, market segmentation, Targeting and positioning;

Unit -1l Product decisions, product mix, product life cycle, new product development, branding

and packaging decisions, Pricing methods and strategies, Promotion decision-
promotion mix, advertising, sales promotion, publicity and personal selling;

Unit—-IV ~ Channel management-selection, co-operation and conflict management, vertical
marketing implementation and systems, Organizing and implementing Marketing in
the organization;

Unit-V Evaluation and control of marketing efforts; New issues in marketing-Globalization,
Consumerism, Green marketing, Legal issues.

SCHEME OF EXAMINATION:
Total Marks : (Internal 20, External 80) = 100 marks
PATTERN FOR EXTERNAL EVALUATION:

Sec. A: (Short Answers) 4 out of 8 4x8 =32 Marks.
Sec. B: (Essay type & case) 3outof5 3x16 =48 Marks.
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